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Social Media Policy 

This Social Media Policy (“Policy”) sets forth the principles governing acceptable social media 
use and etiquette by the directors, officers, employees, consultants and other representatives 
(“Representatives”) of Northland Power Inc. and its affiliates (“Northland”). Northland is a 
publicly traded company that is legally bound to follow strict disclosure guidelines to comply 
with rules and regulations of the securities industry, and Northland’s requirement to uphold our 
strong reputation with shareholders, regulators and the investment community. 

For purposes of this Policy, the term “social media” is defined as any tool or service that 
facilitates conversation over the internet. Social media includes, but is not limited to: Facebook, 
Twitter, LinkedIn, YouTube, Instagram, blogs, stock message boards, etc. 

A. Communication via Northland-owned social media accounts 
Northland’s Communications Department has sole responsibility and accountability for 
managing, monitoring, approving and posting all social media content and accounts associated 
with Northland. Any social media profile or account that is to be branded with Northland, its 
projects or its affiliate companies (including corporate activities, project developments or 
financial results), must be pre-approved by the Director of Communications or designate. 

Social Media Account Ownership (Applicable to anyone who participates in Social Media activities 
as part of their job at Northland). All social media accounts owned by Northland are considered 
Northland property. Employees who leave Northland may not change the password or the 
account name or create a similar sounding account or have any ownership of the contacts and 
connections gained through the account. 

B. Reference to Northland on personal social media accounts 
Northland’s Representatives are permitted to re-post official, public news about Northland on 
their personal social media accounts, provided good judgement is exercised at all times. 
Northland’s Representatives must adhere to the following: 

• Do not post any confidential, non-public information about Northland. 

• All social media posts must comply with the principles set out in Northland’s 
Disclosure and Trading Policy, Northland’s Code of Business Conduct and Ethics, and 
applicable law. Representatives must report any information found on social media 
that is inaccurate, misleading or harmful to Northland’s reputation immediately to 
the Communications Department. Do not react to or respond to the post through 
social media. 

• Seek approval from Northland’s Communications Department to use Northland’s 
logo or trademarks on social media. This does not include sharing content already 
developed and publicly posted by Northland that contains such logo or trademarks, 
including social media posts, videos, advertising, etc. 
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• Seek approval from Northland’s partners or suppliers before citing or referencing 
them on social media. 

• Always disclose that you work for Northland (or its affiliates) when referencing the 
company on social media. State that the views expressed are personal. 

• Northland will not tolerate any form of discrimination, including on the basis of age, 
sex, race, color, creed, religion, ethnicity, sexual orientation, gender identity, 
national origin, citizenship, disability, marital status, or any other legally recognized 
protected basis under federal, provincial, or local laws, regulations or ordinances. 

Any questions about whether the use of social media or sharing of Northland information 
complies with this Policy, the Disclosure and Trading Policy or the Code of Business Conduct and 
Ethics should be directed to Northland’s Communications Department. 

Confirmed by the Board of Directors on December 9, 2020. 
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